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EXPERIENCED LEADERSHIP

I've spent more than twenty years developing and leading exceptional creative teams.

The brands I've guided are part of daily lives the world over.
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The Challenge

Kleenex had become both category captain
brand and category innovative lead with the
introduction of popular Kleenex ovals. Puffs
needed to show it could bring new ideas to the

category and stay relevant in buyers’ eyes.

The Solution

Create a new line of boutique 70 count tissue
packages that breakthrough at shelf, have seasonal

style options, and will be welcomed into consumers
homes.

FINAL DESIGNS
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DESIGN STYLE EXPLORATION

TED MONNIN www.tedmonnin.com | tmonnin@hotmail.com | Portfolio




DESIGN STYLE EXPLORATION

TED MONNIN www.tedmonnin.com | tmonnin@hotmail.com | Portfolio




: CLASSIC

™3 ENTREE SAUC

& 2

TED MONNIN

CLASSICO

7§ ENTREE SAUCE

CLASS]




TOUCHPOINTS
Tt wworld 15 our rnarkeet,_aoibrant, eowting rrn of
different ingredients, tastes and flavors. Every time we

cultural market oo ol b b

cultumes ...ermching our lives.

BRANDASSETS

{FaFi)

[ 1 AaBbCcDdEeFPGgHhli
B JIKELIMmNnOoPpOgRe
SsToUuVvWwiixYylz

tmonnin@hotmail.com | Portfolio $PEPS|GQ

www.tedmonnin.com

TED MONNIN



Intriguing Ingradients (North)
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CAMPAIGN:
FOLLOW NO ONE.
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